
 

Tips on easily creating or procuring a wonderful auction item! 

● Reflect: Discovering your own auction item and build community at the same time! 
The first thing to do is to reflect on whether you want to create your own auction item experience! Items 
that people can experience with others in the community are always the biggest sellers and meet our 
other goal of building community– take a look and see if you can offer any of the following types of 
experiences… 

● Experiences (parties, gatherings): Our most successful items are those that build community. 
Families have donated sports tickets, dinners, popsicle or pizza parties, dance parties, ladies wine 
nights, beach party, etc… 

● Experiences (professional skills): These are hot ticket items as well! Families have donated a few 
hours of contracting, design or legal consultation, firehouse tours, brewery kits, museum passes… 

● Experiences (talents): Yep, another big ticket item! Families have donated photography or knitting 
lessons, cooking classes, sewing services (i.e. costumes?), or you can donate a certificate that 
gives the bidder 3 batches of homemade cookies or lunches delivered to their favorite teachers? 

● Experiences (location, location, location!): Do you have a home or vacation getaway that you could 
donate for a weekend? Want to take people out on a paddle board, kayak or  boat ride for an 
afternoon? Do you have airline miles to donate for a ticket to be purchased (on Alaska, mile 
purchased tickets can change with no fee)? Think big!  

● Join up with another family: Families have found that it is 10,000x easier to come up with or offer 
an item – if they do it with a friend! Host a popsicle party together! Host a movie party together! 
Anything! 
 

● Procuring: Finding an item at your local favorite business  
Local businesses LOVE to support our school for a few reasons: 

● Budget: they almost always have a donation budget and are eager to use it to support a local 
nonprofit vs. a more remote nonprofit (whose target audience may not be inclined to use their 
services) 

● “Free” Advertising and Exposure: most local businesses would LOVE to have EELP families be in 
their favor – and what better way to do that, than by showing support for EELP families’ kids? 
Businesses who donate to our auction will 1. Be highlighted to EELP families (by its presence in 
our auction) and 2. Show EELP families that they support our education, nonprofits, children, 
families and specifically, our school. 

Some business-donated items that go for big money are: 
● Gift Certificates to restaurants, spas, retail stores, house cleaning 
● Tickets to cultural events, theater, museum, sporting events 
● Wine  
● For the Home items such as jewelry, fine art, blown glass, kindle, Xbox 360, power tools; sports 

equipment 
Some tips on procuring an auction item from a business: 



 

● Any time you visit a business is an opportunity to ask! 
● Local businesses want local business! Shops,  restaurants, salons, gyms, theatres, concert halls, 

hotels, B&Bs 
● Give them a bit of time! Often the business owner (who is busy) is the one who needs to look at 

the form – and they need a bit of time to review it and compare it to their budget to determine the 
right amount. 

● Suggest a $50 amount for restaurants! That way, it’s an easy amount to give for the restaurants, 
and then the gift-certificate user will spend additional funds at their restaurant 
Check in on your ask. Often the form gets buried on a desk and they need a reminder call. Often 
they say something like “oh yeah, I meant to send that in/call you/reach back out to you – thanks 
for calling, I’ll have it ready for you to pick up tomorrow” 
 

Other tips… 
● With larger orgs: visit, email or call and ask to speak to the individual involved with donations. 

Many businesses have a designated person who handles donations for auctions. Many 
businesses and companies expect to donate a set amount or allocate a designated number of 
tickets for donations per year. Thus, it is best to start call sooner rather than later to procure 
items. 

● Many local businesses, especially the big ones (think hotels, B&Bs, plane rides, etc.) have policies 
that they’ll only donate to fundraisers for which the community patronizes their business. So, for 
example, if you are planning a weekend getaway to the San Juan Islands, ask Kenmore Air to 
donate a flight for each one you purchase, and ask your B&B to donate a night’s stay. 

● Be prepared with procurement forms and letters when you are out dining, shopping or running 
errands, so you can ask for donations. 

● Be sure to ask for and pick up any tangible items related to the donation. This can include the 
item itself and also large photos, brochures, or other promotional materials to be used at the 
auction to help promote and maximize the value of the donation. 

And finally!  

● Don’t be afraid! You are part of a great community that many businesses want access to! By donating 
an item or gift certificate the business or organization gets additional exposure and often times more 
business. It’s a win-win for everyone!  

 


